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Tasmania’s was the first Jesus. All about life campaign to run state-wide. It ran from 11th September through
to 30th October 2007, with outdoor advertising carried over to the Christmas period. 208 churches across
Tasmania registered to participate, over 50% of them from outside the major cities of Hobart, Launceston
Burnie and Devonport. In many towns on the West and East Coasts, every church registered. Indeed, almost
every geographical area of Tasmania was covered. Registrants included, for the first time, school chaplains
and we encourage campaign organizers to consider involving them in future campaigns.

Karl Faase and Martin Johnson came down to Tasmania to run the Getting Ready for Mission courses prior
to the start of the campaign. 45 churches took advantage of this training, and sent representatives who got
inspired and excited, and went back to train their own people. We also sent out DVDS of the training
sessions to every registered church, and many were used in weekly small group studies. Some churches
have given the feedback that the DVDs will be of great value to their people well into the future.

The total cost of the campaign, including administration, communication, promotion and the media buy, was
below $205,000. These funds were met by churches, denominations, Christian businesses and individuals.
Some very small congregations gave large donations disproportionate to their size, sometimes more than
once. We give thanks to God that He has once again provided all the funds needed through the generosity of
the Tasmanian Church and the Christian Business community.

As in earlier campaigns, prayer undergirded the Tasmanian campaign. We had a State Prayer Coordinator
who kept church prayer groups informed of prayer needs, and also a state-wide Intercessory team in the
background. In many places, there were citywide prayer meetings held, with people from various churches
getting together to pray for their own city's response during the campaign. In country areas even those who
were ‘shut-in’ received our weekly prayer bulletins, and many let us know they were also praying for the
members of the JAAL Committee. We know of at least one instance, where a new and continuing inter-
church prayer meeting has been formed from the campaign. Most of the registered churches prayed regularly
for Jesus. All about life and encouraged their people to pray for people they personally knew, throughout the
campaign.

The most exciting aspect for many participants has been the unprecedented unity that has been demon-
strated across denominational and geographical areas, as churches prayed, planned and worked together to
reach into their communities with the love of Jesus. In some places this was the first time such combined
activity had occurred. As a result of this state-wide initiative, new levels of networking have been developed,
opening up promising opportunities for the future. Indeed, this spirit of unity and co-operation has been so
significant that the JAAL Executive Committee is of the opinion that the Church of Tasmania is well placed
for ongoing outreach into Tasmania, and together with the heads of Tasmanian churches we will be looking
at the question: “Where to from here?”

Pastor Andrew Hillier
CEO & Leader of the
North-Western Region
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The Campaign

Jesus. All about life is a prime-time media campaign that aims to mobilize quiet Christians to share their faith.
It is based on a similar campaign developed by Campus Crusade called The Power to Change which as held
in Canada in 1996 and 1999 and in Ireland in 2002. After more than three years of investigation and
preparation, the Australian campaign went to air in Adelaide in August 2005, then Canberra in 2006 and Tas-
mania in 2007.

In 2008 the second state-wide campaign will be held in Western Australia with Sydney’s campaign in 2009
and other capital cities to follow. We trust that what we have learnt in the Tasmanian Campaign will help
those of you who will be planning your own.

Objectives
The objectives of Jesus. All About Life are to:

Generate interest in the Christian faith and provide a response mechanism or “call to action” which
people will feel comfortable accessing;

Provide printed and web-based material that will move the inquirer to consider the words, teachings
and person of Jesus Christ and His claim on their lives;

Ensure up to 90 per cent of the population see or hear the ads at least 10 times;

Motivate quiet Christians to share their faith and develop ‘one-on-one’ conversations with people as
the media campaign rolls out;

Encourage inquirers to enroll in an Alpha course or Jesus. All About Life course run by a local
church;

Bring people into the Kingdom of God.

Campaign analysis

This campaign analysis has been prepared utilising informal feedback from churches and information
provided by participating churches through a more formal campaign survey. Information gleaned from the
process will be used:

To determine whether a follow up Campaign or similar activity should be conducted in Tasmania in
the future and if so, how best to conduct this activity

To provide crucial information to churches interstate to assist them in planning for a Campaign in their
own context

To provide Tasmanian churches with information on the experiences of other participating churches
and a picture of how the Campaign went overall.

Mrs. Judy MacKenzie
State Project Officer
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Leadership

The Tasmanian campaign was led by an Executive Committee comprising church and business leaders:

Major Allan Daddow, Divisional Commander of the Salvation Army Tas. (Chairman)
The Rt. Rev. Ross Nicholson, St. John’s Anglican Church, Launceston

Pastor David Morse, Senior Pastor, Energizer Church, Bellerive Hobart

Pastor Andrew Hillier , Community Pastor, Gateway Church, Devonport, (CEO)
Pastor John Smith, Citygate Baptist Church Hobart

Mr Kent Medwin, businessman, who was also Fundraising Officer

Mr Ken Overton, businessman and member of Christian Business Men Australia
Mrs Sandy Hart, Door of Hope Church, Launceston (Prayer Co-ordinator)

Mr Mike Davis, Launceston, (Secretary and Treasurer)

Mrs Judy MacKenzie, Launceston (Tasmanian State Project Officer)

The campaign was supported by the Heads of Christian Churches in Tasmania

Regional Leadership

Owing to this being a state-wide campaign, and in recognition of the logistical implications, the JAAL
Executive Committee decided at the outset that the campaign would be better managed by having three
Regional Leaders led by a Chief Executive Officer, and supported by a State Project Officer. A local pastor
was then appointed to each of the Regions: Pastor Dave Morse in Hobart for the South; the Rt. Rev. Ross
Nicholson in Launceston for the North and Pastor Andrew Hillier in Devonport for the North-West . The JAAL
state office was established in Launceston, which is also where the Project Officer and the Secretary/
Treasurer were based.

The Three Regions

North
Included East
North-West Coast &
Included Flinders Is.
West Coast
South

Jesus all about life
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Participation

The Bible Society of NSW established an online registration process for churches and Christian groups
wishing to become involved. Registration was $100 and registrants were required to ascribe to the Nicene
Creed. In Tasmania, we encouraged school Chaplains to register and five did so at a reduced rate.
Registrations were received from most areas of the state, and from 208 churches, chaplains and
organisations across almost all denominations. This involvement by so many denominations and churches
was unprecedented in Tasmanian church history.

Participation by Region
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Events and Activities

In the Registration Pack which each church received we made suggestions to encourage churches to think
outside their normal church programmes, to connect with those who would normally not go to church
services. Some churches took initiatives as suggested, and held events out in the community: e.g. BBQs,
AFL Final nights; music and muffins @ Banjos; stalls at local markets. One group from the West Coast
wearing Jesus all about life T-Shirts, went about the state handing out the 8 pagers. Other churches held
breakfasts, lunches and youth events on their church premises, and there were Alpha, Jesus all about life
and similar introductory programmes held across the state during the campaign. There were altogether 812
events listed on the allaboutlife website. Many other activities were held across the state by churches who
did not enter them on the website.

Some churches had commented that their people were too elderly, or were already too busy, or were not
confident reaching out to outsiders, which may have been reflected in the number of events that appear to
be existing programmes (some but not all, re-badged.). This became obvious when we ran a list of upcoming
events in each of our Saturday half page newspaper advertisements., where the majority of events were
church services. It is also true however, that some of the most active out-in-the-community churches were
very small. This is food for thought for any future such campaigns in Tasmania.

Resources and Promotional ltems

All resources were ordered through the state office, except for an initial period where churches ordered JAAL
literature directly from the NSW warehouse. We followed earlier campaigns with T-Shirts ,balloons and flags,
and introduced two new initiatives: coreflutes, and car stickers. Churches were encouraged to promote the
smaller coreflutes to their people, to put in their own yards or on their businesses. Some smaller churches
used them in lieu of banners, and others purchased larger ones with space for local info. We gave away
What's life all about? car stickers and have encouraged people to leave them on their vehicles, which many
have done. A small number of churches also ordered small Jesus all about life badges.

Standard banners were 2.4m x 1.2m with a choice of designs, in several different designs. Larger banners
to 6m were ordered for churches in Kingston, Rocky Cape, Wesleyvale and Launceston. In Wynyard and St
Helens churches combined to put up 6m double sided street banners, while Devonport churches decided
they would each erect the same banner as a sign of unity. Then there is the huge 27 m banner on the Door
of Hope Church complex in Launceston, used for the state launch, which was visible by people driving into
Launceston from the highway or from other parts of the city.

JAAL Resources

The Jesus all about life resources used in Tasmania—including
the JAAL books for those who called the 1300 number or
emailed via the website - were as follows:

JAAL Book 4,736
Bookmarks 9,635
8 Pagers 21,115
JAAL Course DVD |32 Two sides of the one banner—
one at Wynyard in the North-west (above )
Banners 86 one at St Helen’s on the East Coast (below)
Flags 70
Balloons 5000
Coreflutes (small) 750
Coreflutes (large) 220
Car Stickers 15,000
T shirts 100
Badges 500

Jesus all about life
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Communicating with Registered Churches and Supporte rs

In the second half of 2006, after the Heads of major Christian churches had agreed to the Jesus all about life
campaign in Tasmania, an Executive Committee was formed and a State Project Officer was employed. A
plan was then put together about how best to communicate with Tasmanian churches on the upcoming Je-
sus all about life campaign, to begin 12th September 2007. Though there was some movement in
Launceston in December, the publicity did not really take hold until after the Tasmanian summer holiday pe-
riod, which ends mid February. Denominations which had already agreed to the campaign began to filter the

information down to their people and the JAAL team began to go about the
state to launch the Campaign. Our CEO sent a letter to the churches of
Tasmania inviting them to a launch in their area. Launches were held in
each of the three Regions and also on the West Coast and the East Coast.
Around 200 church leaders attended these launches across the state.

Following the launches, churches began to sign up in earnest. As they did
so, each received a Registration Pack, which was delivered by courier to
the JAAL contact for each church. A courier was used because we wanted
to give registered churches something for their money, it was much
cheaper than Australia Post and many of the churches were in areas of
very slow or even nonexistent internet. Once registered, churches were
kept in the loop by the following initiatives: Northern Launch at Launceston

Initially, we used existing church databases to begin to communicate to churches about the campaign, and
as they signed up, they were added to a mailing list to whom regular news was sent by email from the State
office. This included at appropriate times, information about promotional items that were available; ideas for
outreach, what other churches were doing and sometimes a testimony from a church, by way of encourage-
ment. The Project Officer also kept churches and supporters updated including on the increase in
registrations.

From mid March we began to email out a weekly Prayer News which continued right up until the campaign
ended. Prayer Points were provided by our Prayer Co-ordinator. This went to the contacts for each registered
church and to any others who were interested, and allowed even those who were housebound to be involved
with the campaign. Many churches used this in their own church prayer groups and small groups.

Between May and August we issued 5 weekly HTML newsletters that had short motivational articles by
various Executive committee members, snippets of news, and info on upcoming events. Again this went to
all registered churches and supporters.

The Executive Committee decided that we also needed to provide a Newsletter that could be distributed to all
the households of every registered church. This was an A5 Glossy that we had professionally designed and
printed and published twice, in early August and again in September just prior to the start of the campaign.
5,000 of the August issue were also inserted in Koorong’s Tasmanian catalogues, resulting in two churches
who had not previously heard about the campaign, joining up. A total of 27,000 of these Newsletters were
delivered by courier to churches to be distributed among the families in their congregations.

Pastor Dave Morse
Leader, Southern Region

Jesus all about life
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Fundraising:

We praise the Lord that all the costs of the Campaign have been fully met by donations. The initial ‘seed
money’ came from the Heads of major churches in Tasmania. As individual churches came on board, they
were encouraged to give to the campaign through regular communications from the State Office, and by such

initiatives as Spot Sunday, whereby we asked church leaders to
encourage churchgoers to give $50 to pay for one advertisement
on television.

Our Fundraising Officer twice wrote to each church to encourage
further giving to the campaign, offering some creative ideas as to
how to do this, and also held business launches in each of the
three Regions of the state, to present the campaign to the
Christian business community. The pie chart below shows the
generous support of the whole Christian community in

Tasmania.

# # $% &

# #

$% &

2%

Financial supporters of the Tasmanian Campaign

0,
40% O Church

B Business
O Individual

The costs of the Campaign were less than $ 220,000 and covered:

Administration

Campaign launches round the state

The huge Banner at the Door of Hope for the launch
Registration packs couriered to churches
Business launches

Training sessions and course material
Sending promo items to churches

The Media buy

The Jesus Ute tour

Promotional and communication material
Employment of a Project Officer

Extra advertisements over Christmas
Mailing out packs to the respondents

Jesus all about life
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The Media Campaign
The media team, headed by Ross Nicholson, included a person from the industry with good knowledge of
Tasmanian viewing patterns. The advertising mix was decided in line with his recommendations.

Television

The television advertising cost $ 64,120 and provided for a total of 615 paid spots using a mix of the 60, 30
and 15 second advertisements. The ads ran on Southern Cross with 230 spots, 207 spots on Win TV and
178 on the digital TDT, with a total viewing audience estimated to be around 492,000. Given that the ABS
gives an estimated Tasmanian population 494,500 at Sept 07, we well and truly exceeded the aim of
reaching 90% of the population!

The target audience, as in previous campaigns, was:

18—24 years old (Youth)

25—40 years old (Family creators)

Over 40 years old (Mid-lifers)
Newspapers
The recommendation was that there needed to be a further mechanism to encourage action by those seeing
the ads, and it was decided to run half page newspaper advertisements each Saturday of the campaign.
Most of these ads were in colour and ran in Hobart's Mercury, Launceston’s Examiner and Burnie’s
Advocate newspapers. The 6 weeks of newspaper advertising cost us $38,686. The existing television ads
were edited to add a note about checking the Saturday papers for upcoming events during the Jesus all
about life campaign.

Each week a different article was chosen from the Jesus Response book, and many churches took up the
opportunity to have their events and programmes included in the newspapers. Newspapers were crucial in
places that did not get good television reception, as it meant that those who could not see the ads on TV
were at least able to read the articles and were directed to the website for further information. We know of at
least one person who visited a church as a direct result of one of these advertisements. He subsequently
gave his life to the Lord, so who knows how many were impacted?

On the East Coast, churches got together and organized event advertisements in their local community
paper—an example of the initiative taken by the smaller Christian communities on the East and West coasts
throughout the campaign.

Burnie Churches had their own city launch and managed to get their paper to give it a good coverage, includ-
ing a photo. Unfortunately we did not have the same success with our state media launch in Launceston
where, in spite of their having been invited, no local or state media attended as a huge 27 metre banner was
erected on one of the most historic buildings in Tasmania, now the home of the Door of Hope Church.

Radio

Both Christian radio stations in Hobart and Launceston aired promotions for the Jesus all about life campaign
at no charge. On the North-West Coast, a small fellowship sponsored sound tracks of the TV ads them-
selves on their local community radio station. By the time they did this, it was too late to do so state-wide, but
is an idea for future campaign organizers to consider perhaps. The radio scripts and sound tracks of the
television ads were provided by the Bible Society NSW.

Car Stickers

As part of the media campaign, it was decided to provide the churches with car stickers and 15,000 were
given away across the state. As this report goes out, cars with stickers on them continue to be seen, carrying
the message, “What's life all about?” and the reply, Jesus all about life, and the website. Since it will continue
as long as there are campaigns, the car stickers have the potential to be directing those who read them to
the website for a long time to come. Cost of the car stickers was $8600.

Denominational Media
As well as the paid advertisements, The Catholic, Uniting Church and Baptist
churches all promoted the Jesus all about life campaign in their state
publications.
The Rt .Rev Ross Nicholson
Leader Northern Region
and Media Team

Jesus all about life
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The Christmas Advertisements

Toward the end of the campaign, the Executive decided to run some advertisements over the Christmas
period. At thattime the campaign had been over for five weeks. Win TV and Southern Cross were
approached and both offered us free blocks of advertising with paid ads over this period. The ads ran on
Southern Cross from 9th December through to 22nd December and on Win TV from 16th December to
13th January. The latter captured the audience viewing Cricket, and as these were free of charges this was
an extra bonus. Both Southern Cross’s Carols by Candlelight and Win TV’s Carols in the Myer Bowl on
Christmas Eve, were co-sponsored by the Jesus all about life campaign, together reaching an audience
estimated at over 400,000.

On the nights of the two Carols programmes the toll free number was again manned; the rest of the time
calls went to voicemail which was monitored by the Project Officer. Many of the responses that have come
since the official campaign ended, came during this holiday period, and it is believed that we gained
audiences from among those who may not watch much television during the year. We encourage future
Campaign organizers to consider this valuable viewi ng period as an adjunct to their main media
schedule .

The Jesus Ute Tour

The Executive decided to take up the offer to have Andrew Fisher and his ‘Jesus ute’ in Tasmania at the tail
end of the campaign. At the time Andrew ‘Fishtail’ Fisher was at 5th place in the Yokohama V8 Ute Racing
series and it was believed he and his racing ute would be a big attraction. Moves began to get him here, an
itinerary was planned, and an enthusiastic team of Christian ‘rev-heads’ from the North-west came together
to give him on-the-road support as he moved round the state.

Andrew was in Tasmania for 5 days early November, and visited the three Regions for shopping centre and
church visits. The racing car drew attention wherever he went, and he had opportunities to talk to lots of
people and share his story. Andrew was also unexpectedly part of Tasmania’s largest Craft Fair, at
Deloraine, for one day.

The tour’s big event was to be a family day at Symmons Plains where people could pay for a ‘hot lap’ in
Andrew’s racing car, and entertainment for all the family would be provided. One weekend the newspaper
ad was devoted to the Family Day at Symmons Plains with the Jesus racing Ute. Despite advertising the
event to the churches and the public, we received a very poor response, meaning we had to scale down
drastically, though those who attended had a great time and at least one non Christian taken by his brother,
was impacted by what Andrew shared about his own life and his relationship with the Lord.

One unexpected offshoot was the friendship which developed between the local Burnie team supporting
Andrew and his own offsider, who was not a Christian. This was so strong that when Andrew came back a
few weeks later to race at Symmons*, he stayed at the team leader’'s home while he worked on Andrew’s
car—which—did we mention? - had been kept in the garage there since our event at Symmons. (* Do you
know that the other race drivers wanted to know if he was advertising himself everywhere with all the ‘Jesus’
signs around? ) Only God knows the seeds that were planted during Andrew Fisher’s ‘Jesus Ute’ tour.

The Jesus Ute support team with And  rew And rew Fisher in his Jesus racing ute.

Jesus all about life
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Community Response to Advertisements

By the end of the official campaign period, we had received 356 response by phone or email. However,
since many churches kept up their banners and cars drove around the state bearing “What'’s Life all
about?” stickers, we continued to receive calls and emails after the media campaign ended. Responses
increased further during the lead up to Christmas and over the Christmas period, and with some continuing
to trickle in, we have had a total of 436 responses up to the time of this this report.

Responses by Method

38 - Volce Messa...

182 - Email

213 - Phonea - Cal..

Responses by Age Group

Jesus all about life
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Following up Respondents
The Call Centre

Thanks to the generosity of the college, a Call Centre was established in Launceston, at the Worldview Centre
for Intercultural Studies. Approximately 80 volunteers received training several weeks prior to the campaign’s
start and a Roster was set up so that callers to the 1300 number would be answered personally from 8:00 am
till 10:30 pm seven days a week for the duration of the campaign. Calls outside of those hours went to voice-
mail.

Each Call Centre operator entered caller details as they occurred, either directly into a computer programme,
or if not sufficiently computer literate, on a paper version of the record, to be entered later. This information
could then be accessed by the Follow-up Team.

Following feedback from the Canberra campaign, a deliberate attempt was made to mix people from different
churches on each shift. Though calls were spasmodic, meaning some volunteers received no calls at all, most
of those involved said they appreciated the fellowship with Christians they didn’t know, and many spent the
time praying for those who were seeing the advertisements and for each other’s churches..

The Follow-up Team

A Follow-up Team at the Salvation Army HQ in Hobart initially took care of following up telephone callers, who
each received the Jesus book, a letter and a list of local registered churches. If callers requested a personal
delivery, a church was chosen and the pack was sent to the chosen church with the caller’s details, so that it
could follow up the caller directly. The Project Officer took on this task in the second half of the campaign,
and is continuing to follow up as this Report goes out. She also followed up all who responded via the web-
site.

We had hoped for opportunities for churches to make personal contact with respondents, so Call centre
operators were encouraged to ask each caller about personal delivery. However, most phone respondents
requested that information packs be mailed out, rather than personally delivered, as the pie chart shows.

Website respondents were asked if they were willing to be contacted. A higher proportion of website
respondents after the end of the official media campaign, agreed to personal contact. In each case a local
church was given their details and the suggestion made that their initial contact was by email or phone, to ask
if the respondent would like personal contact.

12% - Personal d...

No action ...

\\
N

£

88% - Mail outt...

Jesus all about life
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About the Registered Churches

As did earlier campaigns, we invited participating churches to give us feedback at the end of the campaign,
through a formal questionnaire that was sent out by email and also available online. As well, churches who
entered events on the website were able to report on how they went and a few had done so. During the
campaign we had also recorded ongoing anecdotal feedback , both through the JAAL office as well as to
various members of the Executive.

These last two forms of feedback actually gave us more of an idea how churches perceived the campaign
overall because possibly due to the busyness of that time of year, or the fact that churches were ‘campaigned
out’ after 7 long weeks—this last comment was heard from several churches — we received formal responses
from less than 10% of participating churches. We have therefore not used graphs, and the information that
follows includes is taken from formal responses and feedback given during the campaign.

Size of Church by Average Attendance

Though we had Catholic and Anglican churches register as Parishes, which in some cases gave attendance
figures of up to 1500, 75% of individual churches had less than 100, including some of less than 10. There
were 40 with 100-500 and one of up to 700 on an average Sunday!

Interestingly, smaller churches appeared keener to give us feedback both formally and throughout the
campaign. Quite possibly they are not as busy, but it is also likely that this reflects what they had already
expressed—their appreciation of and enthusiasm about, being able to be part of such a Campaign. We would
like to encourage organizers to consider how they m ight make it possible for smaller churches in out-
lying and sometimes forgotten areas, to be an activ e part of any future Jesus all about life campaign.

Church Preparation and Information Given

As described earlier, churches were provided with numerous forms of electronic and paper information leading
up to and during the campaign. We had asked churches to rate us in terms of our support of them. Most did
not reply to this question but offered comments instead. Generally, churches indicated they were happy with
the level of support—the same as the feedback that came during the campaign—and rated us around 8.

Several comments were made about difficulty with so much of the communication between churches and the
JAAL office, being by electronic means. In areas of low internet provision, or of computer illiteracy, this was a
serious problem. We suggest that future campaigns take this into con sideration in their own contexts.

Training

Besides 45 churches who sent representatives to the training sessions, it is believed, on anecdotal feedback,
that at least 25% of remaining churches used the DVDS of those sessions in small groups or as material for
sermons. As well, some churches had just completed or were in the process of doing, evangelism courses like
‘Just Walk across the Room’ or such introductory courses as Alpha or Christianity Explained.

Of the churches who responded to the formal question: “Did your church run any pre-campaign training or
evangelism course?” 65% said YES. In most cases this was the use of the JAAL Training DVD but some had
also completed other courses, as mentioned above. As well, a total 32 churches purchased the 5 week DVD
course and many planned to use it in small groups as part of ongoing training in evangelism.

It is worth mentioning here that following the three training sessions that Karl and Martin held, we received
much very positive feedback in terms of the enthusiasm with which those who attended went back to their
home churches and began to promote the campaign. We asked if this training proved beneficial to members of
the church, and most said it was. The few who said ‘no’ explained this was just a part of an ‘ongoing battle’ to
get the individual members of the church to a place where they could or would share their faith.

In some areas where churches worked closely together, people got together to work through the training DVDs
and/or the course DVDs, and in at least one small country town, churches took turns preaching Karl Faase’s
series of sermons, from the Registration Pack.

Jesus all about life
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About the Use of Resources and Promotional ltems
96% of participating churches are believed to have used some kind of JAAL literature:

Jesus books were purchased by 90% of churches

85% purchased the 8 pagers—some used them for letterbox drops

90% had used the Prayer cards, encouraging their people to pray

At least 55% used the training DVD to train members

Several used the 5 week course DVD in coffee & dessert —type outreach events
Jesus all about life Response books were purchased by a Catholic college as well as by
a convention of Catholic priests in Hobart called by the Archbishop.

A local teacher purchased the 8 pagers for the staff at her Catholic school.

A group of churches at Deloraine got in early and gave away 8 pagers at their annual
Easter Festival

80% of participating churches used some sort of JAAL labelled promotional item:

Many churches used some of every promotional item available

88 banners were ordered, including two street banners, and 4 large banners

for individual churches.

70 flags were purchased, to go up on churches, on fences and walls, and in one case, to
be used by a prayer warrior praying for the campaign!

Many churches made car stickers available to members

At least 3 churches wore their t-shirts round town or at markets and other outreach events
220 larger coreflutes were used in lieu of banners , and 550 smaller ones as extra on
church buildings, around town or private front yards and businesses.

16 churches purchased badges for their people to wear

41 churches purchased balloons

Combined churches in St Helens banded together to do a street banner , as did Wynyard
Deloraine churches banded together to put flags all through the country town

A flag that was stolen from a flagpole in a country town, turned up at the local Football club, where it adorned
a wall as some larrikin’s trophy.... the only way likely to get a Jesus all about life flag into a clubroom!

Several churches had their banners stolen or destroyed. In two cases the churches merely got another one.
Ditto flags. Comments from church leaders affected ranged from “we’re praying for them” - “at least it was
there long enough for someone to ask a parishioner about his faith.” to “well it got a reaction!”

“Whilst working in the day centre of the City Mission in Launceston (where we also have a JAAL banner) a
chap came up to me and said “well we have no excuse now for not knowing about Jesus because the name
of Jesus is everywhere”

A small missionary fellowship in Southern Tasmania meets every Sunday at their local markets, from which
outreach most of their church members have come. During the campaign they bought and gave away 1000
Jesus all about life balloons, while wearing the JAAL t-shirts!.

And some unsolicited media publicity, during the then upcoming
Federal election — from the Advocate newspaper:

“One campaign question still stands unanswered, how ever: Is
is someone called "Jesus" standing as an Independe nt in all
seats in Tasmania? There are almost as many "Jesus - (it's) all

about life" signs up around the State as there are signs
spouting the merits of Baker, Sidebottom, Page and Quin.

Early poll results predict a Jesus landslide."
Martin Johnson with a
Coreflute while in Tasmania

Jesus all about life
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Church events and activities

As stated previously, there were 812 activities listed on the allaboutlife website, but we know many more
activities were held that churches did not list. Some of these were advertised locally or by word of mouth
through church members and some were by invitation only.

An instance of the latter was a church in Wynyard who decided, as part of their Jesus all about life activi-
ties, to hold a Carers Appreciation Day for staff and carers at a local facility for intellectually disabled resi-
dents. 100 management, staff, carers and residents were treated to a 3 course meal and Certificates of
Appreciation were presented. This was much appreciated by those who attended and by other churches in
Wynyard, many of which have had dealings with the facility.

All of the churches who reported on their online events were positive, even when most of the attendees
were current church members. Several churches reported re-commitments; a few on the return of lapsed
parishioners or people signing up to do the JAAL 5 week course, and in one case, 2 new commitments.

One very small Anglican church, facing the possibility of closure, commented thus with a report on an
activity:

“JAAL provided us with a unifying focus for these few weeks. We adopted a theme song "l live, | live, be-
cause he is risen, | live | live, because he's alive ....." which helped us to focus and be mindful of and pray
for the media event. ALSO we decide to paint our church which was the old adjacent hall. We were
blessed with enough funds and we are having it painted in JAAL colours.... We hope to make a statement
to passers by. “

Advertising and Promotion

Besides the allaboutlife site, and the weekend advertisements, the majority of churches appear to have
advertised through their usual means of church bulletins. This was particularly true of those churches who
re-badged existing programmes. Churches who went out into the community to hold events appeared
more likely to promote what they were doing outside of their own members. Churches in St Helens on the
East Coast, for instance, who attended a local market with JAAL items and free coffee and biscuits,
advertised in a community paper of their intended presence. Having said that, it is also possible that other
churches may have advertised in other ways, but since they have not responded to our questionnaire, it is
difficult to determine if this was so and what methods might have been used.

Relying solely on word of mouth or bulletins within churches had its problems for small churches::

The Project Officer heard via individual members of some registered churches, that the promotion of the
campaign within their churches was virtually non-existent prior to some event being held. This made it very
difficult for the members to promote the event as a Jesus all about life event, even if it was listed on the
allaboutlife site or in the newspaper advertisements, as they did not fully understand what the campaign
was about.

As well, though some very small churches did attempt to promote the campaign, and had some members
who were very active, many of their parishioners were not accustomed to or comfortable with inviting out-
siders to church events prior to the campaign, and so were not likely to do so just because the campaign
was running. In these cases they fared better when they held events outside of their church programmes
and church buildings, where parishioners felt more at ease about issuing

invitations to non-churchgoing friends..

Jesus is all about life everywhere
- here is a banner at Cradle Mt!

Jesus all about life
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We gave Church members the chance for feedback too and of course received it throughout the
campaign. This is just some of what we heard:

“The campaign has value in promoting community awareness of the Christian faith, but it will never replace
being proactive and getting into the community to share our faith”

“In a small town, working together with other Christians was a strong witness to our community.”

“The best thing for me was to see Jesus being presented through our ‘worldly media.’

“Before moving to Queensland, we travelled the state of Tasmania quite extensively, and saw first hand the
banners in many towns. It made me proud to be a Tasmanian Christian without the ‘cringe factor’. It was
wonderful that the differences were laid aside to promote the one thing that unites us Christians—Jesus. In
this overloaded advertising world, ‘Jesus all about life’ -nothing added - says it all and many | believe will
guestion this non-threatening truth.” (sent to Bible Society NSW and passed on to us.)

“I think we needed to do more events out in the community instead of trying to get people into our church.”

“I have been praying for something like this for 7 years—praise God!!! (said at a launch) and then at the end of
the campaign “Are we allowed to keep using the banners and flags? | would love to!”

“I wish our church got involved sooner, | didn't feel we had enough time to prepare or arrange events properly.”

“It was amazing to see so many signs and banners as we were driving from the northwest to the east coast,
they seemed to be everywhere—and we saw other cars with stickers too!”

“What a change to see the name of Jesus on the TV without it being a curse word.”

“I loved all the churches in our community working together and the banners and flags everywhere—I hope we
can keep on doing this, it's a great witness that we all follow the same God.”

Coreflute in a shop
window, Queenstown,
West Coast of Tasmania.

Large banner on a church in
Kingston, southern Tasmania

Flag on a church
in St Helens, East
Coast of Tasmania

Standard banner, Northern Tasmania

Jesus all about life
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Churches were asked how they saw the campaign; ift  hey would like to see a future State-Wide
initiative, and if so, how they would like to seet  his happening:

“Yes, using the base of 200+ churches—it was done and can be done again.”
“A lot of churches state-wide still didn't know so how do we cast the net wider? Yes we would participate.”

“Yes—churches in an area joining together to host events so that we are seen all about the same thing—
Almighty god and His Son—as one.”

“Yes, in another 12 months—along a similar theme again.”

“Yes, but not for some time. There was a general feeling that the campaign was too long. We need time to
recover!”

“From my observation of my church, | was disappointed in community response and interest.”

“We hope and pray people have come to the Lord through this and believe we as a church are better equipped
to talk about our faith. Don't know about a future initiative..”

Perhaps, but the interpretation by the churches needs to be more uniform throughout the state.
“Yes—but different things work in different places.”

“Personally I'm not sure of the overall value of a campaign like this—the time and money invested could have
been better utilised equipping churches to creatively serve and engage their local communities in fresh ways
and equipping people to reach out and love their neighbours in real ways. | think if the church and Christians
were already known and respected for their positive engagement. a campaign like this would get more traction.
I think we might have got the cart before the horse in that respect.”

“I think overall it was worthwhile as part of the process of evangelising the state.”

“Even though we did letterbox drops, and held quite a few outreach events, | realised we weren't ready for this
campaign. It made me see we need to teach our people how to connect with the non-church people in their
neighbourhood, in the shopping centre, everywhere.”

“We are still having repercussions —and it is great to see the banners and boards (corflutes) still out!”

and from Pastor Dave Morse. Senior Pastor Energizer Church, Bellerive, and Leader of Southern Region:-

Jesus all about life successfully drew attention to the name of Jesus; the campaign helped Churches unite
around what is truly important. The campaign highlighted that as Churches, we need to learn how to communi-
cate more effectively to our community how the love, power and grace that is found through faith in Jesus
Christ can and will set lives free and change our communities.

Whilst it would have been great to see a larger tangible response to the campaign, both through the call
centers and in church contacts, the value of the campaign, in the expansion of the Kingdom of God in our state
should not be under estimated, due to great seeds that have been planted in countless lives, the unity of the
Church across our State and the connection in people’s minds of the Church to Jesus Christ.

As we take on future endeavours, | believe we need to better understand and become more inspired with how
we can best connect people in our community with Jesus.

A great Campaign for “The Kingdom”

Jesus all about life
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Members of the JAAL Executive were asked for brief comments about their personal perception of or
experience with, the Tasmanian campaign. Here’s what they said:

“The Jesus all about life media campaign excited me because of the diversity and number of
churches who were drawn together for the sake of the Gospel. It was also great to see how such a
campaign generated new opportunities for so many Christians in their ordinary everyday lives to
talk about Jesus, which in some cases have led to transformed lives! | urge every church leader to
seriously consider the value of having been part of such a campaign.”

Andrew Hillier: Community Pastor Gateway Church Dev ~ onport; CEO, Leader of North/Western Region

Working together with leaders from across the denominational divide was a great highlight for me in
the ‘Jesus All About Life’ campaign. It was an exceptional group with gifts and skills that worked in
wonderful harmony for the length of the programme (which for the Executive was over a year and a
half). The media buying experience of working with the TV and newspaper staff was also a great
blessing in which God did some amazing things. The opportunity to try some innovative initiatives
within the campaign which might be available to later campaigns was another exciting spin off over
and above our basic goal of lifting up the Name of Jesus in Tasmania.

Rt. Rev Ross Nicholson, Missioner Bishop Anglican Diocese of Tasmania; Leader of Northern

Region & of the Media Team

For me the highlight was the working together and co-operation of churches across the State, and
the lifting up of the Name of Jesus across our media.
Pastor Dave Morse, Senior Pastor Energizer Church B ellerive, Leader of Southern Region

It has been a privilege to be part of seeing the Name of Jesus broadcast across our State.
The unity of the church in Tasmania in the lead-up to and during the campaign was amazing.
Kent Medwin, member Abundant Life Church, Hobart; Fund Raising Officer

As a representative of the Business Community on the Executive, it was inspirational to see the
way the Church worked together in Tasmania resulting in the JAAL campaign being such a
success. The willingness of churches to give generously, and to a be part of the whole process,
was a great encouragement to all involved.

Ken Overton, member Oldaker St Christian Centre  : representing the business community

As a Christian for 39 yrs many of those in leadership roles, | have always had a desire to see the
Body of Christ working together. | saw this for the first time in 2007, when 208 churches from
every point of the compass across the State and with no denominational barriers, were involved in
the Jesus all about Life Campaign, Tasmania. As treasurer | was thrilled with the financial
response from Corporate sponsorship, churches and individuals, working together with one heart
and one mind, to promote the name of Jesus with no hidden agendas.”

Mike Davis, River City Life Church Launceston; Trea  surer

Prayer was widespread across the state and specific topics for prayer were given throughout the

campaign. | feel we could have done more in the area of corporate prayer.
Sandy Hart, Assoc. Minister Prayer &  Training, Door of Hope Church, Launceston; State P rayer Leader

| was excited that the Church of Tasmania would be lifting up the Name of Jesus together . A per-
sonal highlight was hearing first hand the exciting things the Lord was doing amongst believers —
breaking down barriers, birthing new friendships & networks, sending them into the community
with creative ideas to reach the lost, giving people courage to share. | am grateful that the Lord let
me be a part of this campaign and | look forward to the fruit that will come in the months and years
ahead. Judy MacKenzie, Simple Church, ( Launceston) Devon  port; Project Officer.

Even though hidden, the intercessors from around the state were connected and undergirded the
campaign. It is our vision that this is just the beginning of our state of Tasmania becoming spiritually
connected for the future and is the foundation for any future campaigns or programmes that may be
planned. It was an honour and a privilege to be part of this time and season in our island.

Pauline Jones, for the Intercessors.

Jesus all about life
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It has been a privilege to be a part of the ‘Jesus. All About Life’ campaign in Tasmania. All the major
denominations, churches big and small joined together for the signal purpose of drawing attention to
what Jesus has to say about life and how it may to be lived as God planned for the good of all. Love
for God and our neighbour.

The body of Christ came together as never before and stepped into the mainstream where people
were confirming and re-stating that what Jesus said made a lot of sense.
The results of the campaign speak for themselves, people found Jesus, congregations were encour-

aged and empowered and many church leaders have been inspired to continue to go forward
together.

Jesus purposed that His church would be salt and light, that it would change the world. Jesus is
calling us in these days to be bold and daring through initiatives like ‘Jesus. All About Life’.

My thanks goes out to all who have been involved. The journey has been exciting from the initial
visit of Karl and Martin, the gathering of leaders and pastors in South Hobart, to the formation of the
executive. The whole campaign came together in such a way that left us in no doubt that the Lord
was in it and going before us.

| thank the Lord for all that has been achieved and pray that this is just a beginning, that together the
church in Tasmania will see the Lord, through the power of the Spirit, do greater things.

Every blessing,
Allan K Daddow, Major

Chairman of the Executive
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